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CHANGEMAKERSCHANGEMAKERS

Sometime in the late 1970s, Operation Flood -what the 
country still calls the White Revolution- turned In-
dia from a milk-defi cient nation into the largest milk 

producer on earth. It didn’t happen because of  one clever 
policy. It happened because millions of  smallholder farm-
ers decided to trust a cooperative system with their daily 
income, and that system, imperfect as it was, largely hon-
oured that trust.

We are still living inside the arc that revolution began. Ev-
ery report crossing my desk this year says roughly the same 
thing in different currencies and different decimal points: 
India’s dairy sector, valued at over ̀ 12 lakh crore today, is on 
a trajectory to nearly triple by the mid-2030s. India remains 
one of  the world’s largest milk producers, with output above 
239 million tonnes a year, built on the backs of  nearly eight 
crore farming households- the direct descendants of  the 
cooperative bet made four decades ago. Value-added catego-
ries- paneer, curd, ghee, protein-fortifi ed milk- are growing 
several times faster than plain liquid milk, as a more urban, 
more health-conscious India asks dairy to do more than 
fi ll a glass, it now has to fi t into a diet plan, a fi tness goal, a 
WhatsApp forward about protein intake.

I read these numbers and I feel two things at once - pride, 
and unease. Pride, because this is a sector where growth 
is not abstract. It is a farmer’s daughter going to a better 
school. It is a second cattle shed. It is a motorcycle bought 
in cash. Unease, because rapid growth is generous to those 
with genuine capability and unforgiving to those who ar-
rive with only capital.

Every dairy boom in India’s history has attracted the 
same two kinds of  entrants. One kind sees a market to ex-
tract from before the next disruption arrives- quick capital, 
quicker exit. The other kind sees an opportunity to build 
something durable: cold chains, quality systems, farmer re-
lationships that outlast a single procurement season. Mad-
husudan has always placed itself  fi rmly in this second cat-
egory, even in years when the fi rst would have grown faster.

Regulation is now catching up to the extractors. Trace-
ability mandates, tighter licensing, and quality enforce-
ment are becoming stricter this year, and rightly so- be-
cause every adulteration scandal, every quality lapse 
anywhere in this industry does not just damage one brand. 
It withdraws a small deposit of  trust from the entire cat-

egory, and that deposit took cooperatives and companies 
four decades to build.

This is why I do not measure Madhusudan’s health only 
by revenue growth or plant capacity, though both matter 
enormously and both are moving in the right direction for 
us. I measure it by a simpler question, one I ask at every 
review meeting: when a mother in a small town pours our 
milk into her child’s glass tomorrow morning without a 
second thought, is she extending the same trust those fi rst 
cooperative farmers placed in a fl edgling system, four de-
cades ago? Have we earned it?

As we take Madhusudan toward its next milestone, our 
vision is simple enough to fi t on a single line, and hard 
enough to take a lifetime to live up to: To be the most trust-
ed dairy brand in India and around the world- expanding 
our reach, creating meaningful livelihoods, and delivering 
superior-quality dairy products that earn lasting trust 
through consistency, care, and integrity.

Notice what that sentence does not say? It does not say 
the biggest brand, or the fastest-growing brand. Trust 
cannot be a quarterly target. It compounds slower than 
revenue and it can be destroyed faster than either. So we 
have chosen, deliberately, to grow at the pace our quality 
systems and our farmer relationships can sustain- not the 
pace a growth chart says we could.

I strongly believe that India’s dairy story over the next ten 
years will not be written by whoever grows the fastest in any 
given year. It will be written by whoever endures, still trusted, 
when this growth cycle inevitably matures and consolidates, 
as every fast-growing sector eventually does. The White Revo-
lution gave this industry its foundation. What we do with the 
decades since, and the decades ahead, is entirely up to those 
of  us who chose to build here rather than simply pass. 

Madhusudan is counted among those who stayed, who 
earned it — and we will grow only as far and as fast as the 
livelihoods we create alongside us allow, so that as the in-
dustry grows, the people who grow with us grow too. That, 
to me, is a way of  serving the country, through business 
and the employment it creates. 

Like life, business runs in a circle- and ours always comes 
back to that same glass of  milk, and the trust it carries. 

- Mool Chand Aggarwal 

The Road to Becoming One of 
India’s Most Trusted Dairy Brands

Mool Chand Aggarwal, 
Chairman & Managing Director,
Creamy Foods Limited 
(Madhusudan)

The true measure of  an institution lies in the endur-
ing strength of  its roots. Bhai Parmanand Vidya 
Mandir stands as a living tribute to an extraordinary 

lineage of  intellectual leadership and a lifetime of  sacri-
fi ce & service. Named after the legendary freedom fi ghter, 
eminent scholar, and visionary educationist Bhai Parman-
and—who, as a professor of  history, mentored icons like 
Bhagat Singh and Sukhdev—the institution embodies a 
profound tradition of  nation-building through learning. 
This rich legacy was further nurtured and 
solidifi ed by his son, Bhai Mahavir, an es-
teemed academician, parliamentarian, and 
former Governor, whose lifelong devotion 
to values-based education shaped the core 
ethos of  the school and inspired the School 
to look at the development of  the child as 
a whole, thereby making them capable 
enough to contribute meaningfully towards 
the growth of  our great nation.

Carrying forward this torch of  quality, 
Bhai Parmanand Vidya Mandir, Surya Ni-
ketan, continues to transform these time-
less ideals into contemporary success. The 
recent announcement of  the CBSE Class 
XII Board Examination results stands as a 
testament to this unwavering commitment, 
demonstrating how an institution rooted in 
rich historical principles continues to em-
power the changemakers of  tomorrow. 

This year, 272 students appeared for the 
Class XII Board Examinations, delivering 
performance that refl ects their persever-
ance and unwavering commitment to excel-
lence. A total of  222 students secured above 
75% aggregate marks, while 87 students achieved scores 
above 90%. Notably, 27 students crossed the remarkable 
milestone of  95%, highlighting the school’s strong academ-
ic culture and pursuit of  excellence.

Leading the school’s success story is Kush Mathur of  

the Science Stream, who emerged as the School Topper by 
securing an aggregate of  98.8%. Demonstrating equal bril-
liance, Aarna Rawat, the Commerce Topper, achieved an im-
pressive 98.6%, while Yogyata Kalra topped the Humanities 
Stream with a commendable 96.2%. Their achievements 
serve as a beacon of  inspiration for fellow students and ex-
emplify the spirit of  dedication fostered by the institution.

The school’s remarkable performance is the outcome of  
a well-structured academic framework that prioritises in-

dividual growth and learning. Through per-
sonalised mentoring, focused remedial sup-
port, regular doubt-resolution sessions, and 
extensive use of  digital learning resources, 
the faculty ensured that every student re-
ceived the guidance necessary to realise 
their full potential.

The results also underscore the students’ 
exceptional subject profi ciency. 27 students 
achieved perfect scores across diverse dis-
ciplines, including English (4), Computer 
Science (1), Chemistry (1), Painting (18), 
Business Studies (2) and Accountancy (1).
These accomplishments refl ect the School’s 
emphasis on conceptual understanding, 
academic discipline, and comprehensive 
preparation.

The Management, Principal, and faculty 
members extended their heartfelt congrat-
ulations to the achievers and expressed 
gratitude to parents for their constant en-
couragement and support. The stellar re-
sults stand as a testimony to the collective 
efforts of  students, educators, and parents, 
reinforcing the institution’s vision of  culti-

vating excellence, character, and lifelong learning.
With yet another year of  outstanding Board results, 

Bhai Parmanand Vidya Mandir continues to set new 
benchmarks in academic achievement, inspiring future 
generations to strive for excellence. 

A Legacy of Eminence Continues

Bindu Kumar, 
Chairperson, New 
Delhi Institute of  

Management, has always 
been passionate about pro-
viding quality education. 
Having been at the helm of  
NDIM for over thirty years, 
she has ensured that NDIM 
remains one of  the premier 
B-Schools affiliated to the 
Guru Gobind Singh 
Indraprastha University for 
quality business and technol-
ogy education, consistently 
rated A++ by high-powered 
committees of  the Delhi 
Govt as well as Govt of  India. 
In 2025, NDIM was rated the 
7th best B-School in India by 
the Times B School Survey 
BBA Edition.

NDIM was founded in 1992 
by intellectual heavyweights 
such as J.R. Bansal (Member, 
UPSC), Justice R.S. Sarkaria 
(Judge, Supreme Court of  
India), M.L. Shahare (Former 
Chairman, UPSC), NDIM, with its 
flagship BBA and BCA programmes, 
has strived to ensure it stays ahead 
of  the curve, to make sure its stu-
dents remain future-ready.

NDIM’s air-conditioned campus 
in the Tughlakabad region of  south 
Delhi provides a window into the 
college’s focus on high-quality edu-
cation. With smart classrooms, a 

state-of-the-art computer lab, and a 
massive library with 11,000+ books, 
there’s no stone left unturned in 
providing students an environment 
they can thrive in. No wonder that 
NDIM students find placements in 
companies like KPMG, EY, Paytm, 
Infosys, and Wipro. 

NDIM’s Corporate Mentorship 
Panel is a unique initiative that 
makes it stand apart not just within 
GGSIPU, but in colleges across 
Delhi. With 93 senior corporates 
on-board, NDIM maps each first 
year student to a Corporate Mentor 
in a 1:4 ratio, and ensures all place-
ment and internship support. 

With its 50+ faculty, each of  them 
with significant academic pedigree 
and all of  them holding PhDs from 
the best institutions, NDIM stu-
dents are motivated to engage with 
their subjects not just as theoretical 
abstracts but through learning by 
doing. To ensure our future leaders 
learn the soft skills of  communica-
tion, leadership, and collaboration, 
NDIM has a remarkable 22 clubs 
and societies, covering everything 
from theatre, dance, music, and aca-
demic clubs to promote marketing, 
finance, and technology.

No wonder that NDIM alums, all 
11,000+ of  them, are now senior 
corporates, business leaders, and 
entrepreneurs. 

All of  this has happened under 
the visionary leadership of  Bindu 
Kumar, who, while keeping the 
vision of  the founding team alive, 
has ensured that NDIM remains the 
most sought after undergraduate 
college in Delhi. 

IITM offers six flagship programmes 
affiliated with GGSIPU—Bachelor of  
Business Administration (BBA), 

Bachelor of  Computer Applications 
(BCA), Bachelor of  Commerce(Hons), 
Bachelor of  Arts in Journalism & Mass 
Communication [BA(JMC)], Master of  
Business Administration (MBA), and 
Master of  Computer Applications 
(MCA). The institute’s multidisci-
plinary ecosystem empowers students 
with a blend of  academic knowledge, 
practical exposure, technological com-
petence, and leadership skills required 
by modern industries.

What truly distinguishes IITM is its 
strong industry orientation. The insti-
tute has consistently focused on out-
come-based education through intern-
ships, live projects, industry certifica-
tions, corporate interactions, entrepre-
neurship initiatives, skill enhancement 
programmes, and experiential learning 
opportunities. This approach ensures 
that students graduate not merely with 
degrees but with the competencies and 
confidence needed to succeed in profes-
sional careers.

Over the years, IITM has earned rec-
ognition as a preferred talent destina-
tion for leading recruiters across 
diverse sectors including Information 

Technology, Banking & Financial 
Services, Consulting, Analytics, Digital 
Marketing, Media, Retail, E-Commerce, 
and Human Resource Management. 
Companies such as TCS, Wipro, Infosys, 
Accenture, Deloitte, SAP Labs, City 
Union Bank, ICICI Bank, Genpact, 
Amazon, Tech Mahindra and several 
other reputed organizations have 
recruited IITM graduates, reflecting the 
confidence industry places in the 
Institute’s talent pool.

The Institute’s Training, Internship 
and Placement Cell works throughout 
the year to enhance employability 
through aptitude development, commu-
nication training, mock interviews, 
group discussions, resume-building 
workshops, industry mentoring, and 
career counselling. 

IITM’s commitment to excellence has 
also been recognized through several 
awards and accolades for placement 
support, academic innovation, and 
industry engagement. The institute has 
received appreciation from corporate 
partners and educational bodies for fos-
tering industry-ready professionals and 
maintaining strong academia-industry 
linkages. These recognitions reinforce 
IITM’s position as one of  the leading 
professional institutions in Delhi NCR.

As India moves towards a knowl-
edge-driven economy, institutions must 
prepare students not only for their first 
job but for lifelong professional success. 
Through academic rigor, industry inte-
gration, outstanding placement sup-
port, and a legacy of  excellence, IITM 
Janakpuri continues to strengthen its 
reputation as a premier educational 
institution and a preferred talent desti-
nation for India’s top recruiters.

AWARDS & RECOGNITIONS:
 Excellence in Innovative Learning & 

Placements – ET Industry 
Changemakers (North) – 2026

 IITM ranked 37th in Top 50 Institute 
Placements (MBA) in Times B-School 
Survey 2026

 Times Education Icons 2025-26 
Excellence in Technical Education & 
Industry Exposure

 IITM ranked 16th in Top BBA 
Institutes in Placements – Times BBA 
Education Ranking Survey 2025

 IITM ranked 46th in Top 50 Private 
Institutes Placements offering MBA 
courses – Times B-School Survey 2025

 Manager-Training & Placements of  
IITM recognized as ‘Top 100 Training 
& Placement Minds 2026’ by LamiCons 
2026

Rede� ning Quality in Business & 
Technology Education

IITM Janakpuri: A Preferred Talent Destination 
for Some of India’s Top Recruiters

NDIM Chairperson Bindu Kumar greeting Prof. Mahesh Verma, Vice-Chancellor, GGSIPU, at 
NDIM’s 30th Convocation

Sharman Joshi felicitating Bindu Kumar at Times Education Icons North’25

Bhai Mahavir

 Bhai Parmanand Vidya Mandir, Surya Niketan Achieves Great Class XII Results


